
FOR IMMEDIATE RELEASE

Registration opens for The Carbon Show 2011
Haymarket Media Group’s exhibition returns to London for third year

Registration is now live for The Carbon Show 2011 – which will take place on Thursday 20 & 
Friday 21 October at The Business Design Centre, London.

The show will focus on clean, green growth – with seminars dedicated to Carbon 
Management, Green Technology & Renewables, CRC Energy Efficiency Scheme and 
Climate Finance. Added to this will be a FREE to attend exhibition featuring over 100 
organisations, informative plenary sessions, a green technology demonstration area and a full 
programme of discussion and debate on The Carbon Stage.

Speakers already confirmed for the event include Lord Heseltine, Chairman, Haymarket 
Group, Yvo de Boer Special Global Advisor, Climate Change and Sustainability 
KPMG, Abyd Karmali, Managing Director and Global Head of Carbon Emissions, Merrill 
Lynch, Isabel Dedring, Environment Adviser for the Mayor of London, Greater London 
Authority, Jonathon Counsell, Head of Environment, British Airways, Diane Booth, Head of 
Environmental Policy, Network Rail, Jenni Davies, Environmental Strategy Manager, 
Heathrow Airport, Jonathan Garrett, Group Head of Sustainability, Balfour Beatty, Steven 
Gray, Vice President, Carbon Finance, Climate Change Capital, Martin Hession, Climate 
Negotiations and Carbon Market Regulation, Department of Energy & Climate Change, 
Russel Mills, Global Director of Energy & Climate Change Policy, The Dow Chemical 
Company, Tim Sullivan, Sustainability Director, Group Property, Rolls-Royce PLC and many 
more.

Sponsors of the show include international environmental consultancy ENVIRON, who for the 
third year running will sponsor The Carbon Stage – showcasing the best and latest 
innovations in the carbon sector through a series of live product demonstrations, report 
launches and presentations. LRQA – a leading provider of professional services through the 
delivery of certification, verification and audit, and training courses – will provide sustainable 
delegate bags at the exhibition. Also sponsoring the exhibition is Munich RE – one of the 
world’s largest reinsurance companies – who will provide the lanyards to which visitor badges 
are attached.

The Carbon Show 2011 will see the expansion of the Green-Ex Pavilion. Created by 
dtimes3, the pavilion offers organisations an innovative paperless exhibition solution, using 
technology to reduce carbon while at the same time lowering cost to the exhibitor.

Nick Rowcliffe, Editor in Chief, ENDS, commented on the issues covered at the show, saying 
“Recent government policy announcements make The Carbon Show an imperative event for 
anybody working in carbon and renewable energy. Policies such as the CRC Energy 
Efficiency Scheme and the decision to place legally binding limits on emissions will have far-
reaching effects on companies both in the UK and abroad. The Carbon Show provides the 
perfect platform to keep up with legislation whilst at the same time networking with leaders in 
the industry.”

Michael Heseltine, Chairman, Haymarket Group, also alluded to Chris Huhne’s recent policy 
announcement, saying “The determination expressed by the government to transform Britain 
into a low carbon economy will not provide results unless companies are educated in how 
best to reduce their emissions. This, along with updates on legislation, is where The Carbon 
Show can provide businesses with the tools to comply with reduction commitments.”

- END -

For information on The Carbon Show 2011 contact: Zoe Ingle, Show Manager 
zoe.ingle@haymarket.com +44 (0)20 8267 4187

mailto:zoe.ingle@haymarket.com


Note to Editors:

Haymarket Media Group is the largest privately owned magazine publisher, and one of the 
fastest growing media companies, in the UK. The principal business is centred around its 
consumer, business, professional and customer publications. These are complemented by 
digital platforms and live events, including extensive exhibitions, conferences and awards. 
The Group’s global expansion comes from wholly owned subsidiaries, joint ventures and 
extensive licensing of key magazines to other publishers. For more information see 
www.haymarketgroup.com.

http://www.haymarketgroup.com/

